Kenya's M-Pesa Mobile Money —
Gender-Differentiated Poverty and Occupational
Impact

Gender Equality - Good practice - Kenya
Quiality score: 74/100
Evidence strength: Quasi-experimental

Summary

Kenya's M-Pesa, launched 2007, lifted an est. 194,000 households (2% of Kenyan households) out of
poverty by 2014, with female-headed households gaining over double the average effect and ~185,000
women shifting from farming to business (Suri & Jack, Science, 2016).

Key dimensions

Dimension Score

Transferability / replicability 2/3
Impact on gender equality 1/1
Effectiveness 1/1
Efficiency 0/1
Evaluated outcomes 1/1
Sustainability 1/1
Achievement / evidence 11
Gender-mainstreaming embedding 0/1
Curator validation 1/1
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