“Move to Vilnius” talent campaigns + International
House Vilnius

City Innovation Library - Good practice - Lithuania
Quiality score: 76/100
Evidence strength: Descriptive / self-reported

Summary

Vilnius pairs bold, insight-led talent campaigns (e.g. “Got fired by Meta or Twitter? Move to Vilnius”) with
International House Vilnius, a one-stop relocation centre serving ~1,300 people a month.

Key dimensions

Dimension Score

Transferability / demonstrated replication 3/3
Scalability 2/3
Sustainability / continuity 2/3
Innovation 3/3
Inclusiveness / equity 2/3
Multi-stakeholder collaboration 2/3
Evidence of impact / measured results 2/3

Evaluated by C-NAPSE

Data sources

C-NAPSE web research — accessed 2026-06-17

Go Vilnius (city development agency) — accessed 2026-06-17
Sifted — Vilnius attracting tech talent — accessed 2026-06-17

City Nation Place case study — accessed 2026-06-17

Cite this — Evidoria. “Move to Vilnius” talent campaigns + International House Vilnius. Persistent ID:
b9e5a81d-f307-416d-bf8b-a3cbch79222c.
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https://www.govilnius.lt/
https://www.govilnius.lt/
https://sifted.eu/articles/vilnius-trying-to-attract-international-tech-talent
https://www.citynationplace.com/how-vilnius-leveraged-global-news-coverage-of-mass-layoffs-from-the-tech-giants-into-a-successful-talent-attraction-campaign

