Ruka Juu ('Jump Up') — NHH's National TV
Entrepreneurship Show for Tanzanian Secondary
Students

City Innovation Library - Good practice - Tanzania
Quiality score: 43/100
Evidence strength: Randomised controlled trial

Summary

A randomized field experiment aired a 3-month entrepreneurship 'edutainment' show to 2,000+ Tanzanian
students in 2011; it raised interest in entrepreneurship, especially among girls, but found little evidence of
more business start-ups and lower school continuation.

Key dimensions

Dimension Score

Evidence of impact / measured results 2/3
Transferability / demonstrated replication 1/3
Scalability 2/3
Sustainability / continuity 0/3
Innovation 2/3
Inclusiveness / equity 1/3
Multi-stakeholder collaboration 1/3

Evaluated by C-NAPSE
Data sources
C-NAPSE web research — accessed 2026-09-15

Norwegian School of Economics (NHH) / FAIR research centre, with a Tanzanian national broadcaster —
accessed 2026-09-15

Management Science — Bjgrvatn et al. 2020 — accessed 2026-09-15

NHH FAIR Research Centre summary — accessed 2026-09-15
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