Projeto de Estratégia de Marca Baseada em Lugar
- "Quem escolher, sera escolhido."

City Innovation Library - Good practice - Paises Baixos

Pontuacéo de qualidade: 86/100
Forca da evidéncia: Descriptive / self-reported
Sumario

O municipio tinha a ambicé&o de ser o lider europeu da inovagéo criativa até 2020 apds o colapso do Lehman
Brothers. A cidade criou um programa e estrutura de gestéo para investir na imagem e reputagéo de
Eindhoven.

Dimensdes-chave

Dimensao Pontuacao

Evidence of impact / measured results 3/3
Transferability / demonstrated replication 2/3
Scalability 2/3
Sustainability / continuity 3/3
Innovation 3/3
Inclusiveness / equity 2/3
Multi-stakeholder collaboration 3/3

Avaliado por C-NAPSE
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C-NAPSE City Innovation Library research — acedido a 2026-07-22
2022-2030 City Marketing Strategy — acedido a 2026-07-22
#ShareTheVibe — acedido a 2026-07-22

Place Brand Observer focus on Eindhoven — acedido a 2026-07-22
This is Eindhoven homepage — acedido a 2026-07-22

2020 interview with Eindhoven365 — acedido a 2026-07-22
WeEindhoven policy programme, — acedido a 2026-07-22
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https://c-napse.pt/best-practices-city-innovation/
https://www.eindhoven365.nl/en/strategy
http://www.eindhoven.video/
https://placebrandobserver.com/how-eindhoven-uses-city-branding-strategies-for-economic-development-and-community-self-esteem/
https://www.thisiseindhoven.com/en
https://globaleurope.eu/globalization/globalisation-eindhoven/
https://urbact.eu/articles/how-eindhoven-unlocks-collaborative-capacity-city-through-social-service-delivery

